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The Modern Spice Routes

6-Market Cross-Border Shopping Trends 
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TOP FIVE CROSS-BORDER 
SHOPPING CATEGORIES
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Fearless Adventurers 
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Value Voyagers
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CROSS-BORDER ONLINE AND MOBILE 
SHOPPING 5 YEAR GROWTH TRENDS

CROSS-BORDER SHOPPING AND PAYMENT PREFERENCES

WHAT TYPE OF CROSS-BORDER SHOPPER ARE YOU?
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Deal Hunters
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PERCENTAGE OF OVERSEAS ONLINE SPEND

CROSS-BORDER ONLINE 
SHOPPING SPEND

CROSS-BORDER ONLINE 
SHOPPING POPULATION

PERCENTAGE OF CROSS-BORDER SHOPPERS
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