dePdl eCommerce Index 2026

Australian eCommerce has
changed. Has your business?

From Al-powered shopping to rising security expectations, Australian
consumers are evolving fast. Here's what the data means for your business.

Australian eCommerce at a Glance

99% 63% 2.4x

avg.
transactions
per week

of Australians shop online purchase at least weekly

24% 89% 70%

shop exclusively on mobile - bought “little trust PayPal to keep their
up from just 7% last year luxuries” in the last 12 payments secure
months
Online spending is down But PayPal purchase intent is strong
Even as spending eases, trust in PayPal drives
3 29% YoY real conversion outcomes for businesses.
Average monthly online spend - down Australians are

29% year-on-year, reflecting ongoing

cost-of-living pressures. 3 4
X

AVG MONTHLY SPEND
20246 D $881 as likely to purchase from a site that
2025 G 1247 accepts PayPal comparted to one

' that doesn't

76% of Australians are concerned about making a

payment on a site where PayPal is not available
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What Australians are buying
and how they're paying

Online purchase categories

Bill Payments 76%
Clothing & Accessories 58%
D

Food & Drink 53%
)

Government fees and charges 49%
D

Subscriptions 47%
D

Tickets 46%
D

Mobile commerce is king

of Australians prefer
smartphones for
online shopping. 24%
now shop exclusively
on mobile - up from
just 7% last year.

44%

Buy now, pay later drives conversion

Grocery 45%
D

Travel & Tourism 41%
D

Transport 34%
CGED

Health & Beauty 33%
G

Home & Garden 24%
GD

Electronics & Computing 24%

PayPal is Australia’s most preferred
online payment method

30% of Australians nominate PayPal as their
preferred way to pay online - more than any
other method.

PREFER 30% USE 60%
PayPal - Gl
23% 56%
Credit card @D D
18% 61%
Debit card @D Gl

79% relative uplift in purchase likelihood is delivered when PayPal Pay in 4 is offered at
checkout - the strongest conversion impact of any BNPL option measured.

26%)

of Australians use BNPL -
more than a quarter of the
population

‘ 48% ’

of BNPL users choose
PayPal Pay in 4

a0vs)

0

of businesses offering BNPL
agree it drives customer
acquisition
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Aliis reshaping how
Australians shop

Consumer Al adoption

Top uses for Al in shopping

48% of Australians have
already used Al when

Price comparisons 57%

Product comparisons 51%

shopping online. Led
by Gen Z at 62% and
Millennials at 54%.

Visual search 46%

Review summaries 45%

Leading Al tools & business adoption

The Als Australians use Top business

for online shopping:

Al benefits:

ChatGPT A% 520/0 Increased efficiencies 71%
GRS G

Google / Gemini 39% Improved customer experience 59%,
G D

Microsoft Copilot 12% of Australian businesses are Business growth 51%
b already deploying Al D

Other Al tools 27% Fraud reduction & security 22%

1 74% among large enterprises.

What Australians Want from Al — The Opportunity for Businesses

Consumers are embracing Al fo make smarter, faster purchasing decisions. The features they
want most are about confidence and convenience - a clear opportunity for businesses to deliver.

61% S7% 58% 29%

of Australians believe
Al shopping will be
mainstream in the future

want Al for real-time
order tracking

of Al shoppers say Al
helps them save money

of businesses already
evaluating or preparing
for agentic commerce
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Security, trust & the
checkout experience

Security concerns top of mind for consumers

0
89%
of Australians have

o
nl%nlged about data 130/ (0]

have lost money to a scam

experienced fraudulent

activity security than a year ago

Cart abandonment

72% of Australians have abandoned an online purchase.

TOP REASONS:
Promo code or gift Security concerns Required to create Preferred payment
card didn't work an account method not available

65% of Australians use PayPal for secure online purchases

One platform.
Built for growth.

With PayPal, you give your customers the payment methods they expect - PayPal,
PayPal Pay in 4, credit and debit cards, Apple Pay® and Google Pay™.

Learn More Contact Sales Read the full report

All statistics are taken from the PayPal eCommerce Index 2026. Research report was produced by PayPal, based on a study conducted by Fifth
Quadrant with n=1012 consumers and n=410 businesses in Australia. Research was conducted online in October/November 2025. See here to read the
full report including how the research is conducted. PayPal Pay in 4 terms and eligibility criteria apply. See website for details.



https://www.paypalobjects.com/marketing/web24/au/paypal_ecommerce_index_report_2026.pdf
https://www.paypal.com/au/business/contact-sales
https://www.paypal.com/au/business
https://www.paypal.com/au/digital-wallet/ways-to-pay/buy-now-pay-later
https://www.paypalobjects.com/marketing/web24/au/paypal_ecommerce_index_report_2026.pdf



