




Key Insights: Israel Consumers

e-Commerce Usage

66%
shop online 
at least 
weekly

99% uplift for making a purchase on a 
website that offers PayPal as a payment 
method, compared to one that does not

e-Commerce Drivers & Barriers

Cross Border

Social Commerce Tech Trends

46% have made a purchase via a 
social or streaming platform in the 

past 6 months

29%

would only buy via a social media 
platform if PayPal was available

make online purchasing decisions 
based on businesses ethical 

considerations

Consumers tend to feel 
more secure to shop internationally 

when PayPal is available (45%)

Main benefits to international shopping are 
better prices (60%) and access to items not 

available in Israel (41%)

26%

have participated in a 
virtual space / 

metaverse, led by Gen z 
at 35%

More than one in seven (15%)
believe that virtual spaces / the 

metaverse will become important 
channels for shopping

26% had or do own 
cryptocurrency

45%

say PayPal is their most 
trusted online payment 

option

42%

have abandoned an 
online purchase before 

payment

72%

51% would be less likely to buy 
from a site due to security or trust 

issues at checkout
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