e

k-

)AL, -

T

:

Vil

A

SITCEAND

Y —
-




TR RRERE - R)T—2—XZAET T 02

2021 ’LEO)/T\'J T
EEEEVANE D —7\

2020 EDR) FT—2—ANF AV S0 U RFETaRERNRseD EIF D £ L 7=,
HROeAT—XIEHhITM1EDR) T —X > T24
%ﬁ*'ljmd-'74)L20)/\/T:uﬁb\ff_%tu‘:’cx >avEIdnTFo2ILED

EH FTTSHBBTHORBAN TIRLIAN &

o BEEENREIFELI-c AT avE T3S hEEEEZI|IZT DI

EDREZRITTVLWEDS,

BDETEARNTHENDEH

HEBEEERBERDASF O TVWEITH, —Zo TIEFE IOFI1IILZADIKRH
SRBESWBIDOIDEFHA. COLIECEDB 2021 FEDOR)F——X > DAY

A VIRFEIETBICHILAR T B EDFEINE T,

HEEZ QBRI TRRABERICE ST 2020 FDTIFINAZ1 Y
R TeERIE S0%IBIML £ LT=2 KT =3 vE T ORRRFEH CNET
KDBRFED, Tl EEOHERD/NTEDHEREIL 260 BT LIz, 2D
BFIEHFEZRS NMBDOTAN—D4—DICHIZETZEEETIHN 2020 F
(10 BHOERF R TEBEL LT3 BIFFIC. 2020 5 4 U HRICH I THHFA
DEmMRZROIZUL 2019 F D 3FIEINLTED . T2 ZIEADT T
DEESIMIEATWVWBS DD HD £,

esays. 2020410 Ho 2. Salesforce, 2020 Holiday Shopping Report. 2021518, 3. McKinsey. 2020 Holiday Season: Navigating Shopper Behaviors in the Pandemic. 2020 F 11 Bo 4. Google ST — 4. Retail playbook: Key Nordics and Benelux stats for the 2021 holiday season. 20214 6 B,

FHR 2021 FEDR) FT—=2 =X VDB ED £, FEEDEREZ B E X
BEGHBEEDZ—XIZGABIODE/HINEIECEZISNET T, I Tl
—ERDOMI, TR LIFAEX TWB e B SFEDR) T——X &
EFUEOEICHRICHBR WO FRDLHDOBEEDA T avlE
DN T AERERIIEEDRITTVET, . EER O avEy
JIIRZDBEEEDDHIEEIFVEITN A7 TOBEREBIFEEL
TWBT=OSFEDR)T—2 =X > DED EIf R Hm AL TBICIE T
IWI T =IO X MR BIRICIED LS SDOIBICR)T—2—X D
EEEAICTINT DY ) a—> 3 % EJmLEL £ 5

SR
e =

TR
AT



https://www.cnbc.com/2020/10/28/online-holiday-sales-to-surge-33percent-to-189-billion-adobe.html
https://www.salesforce.com/news/press-releases/2021/01/12/all-wrapped-up/
https://www.mckinsey.com/~/media/mckinsey/business%20functions/marketing%20and%20sales/periscope/insights/survey%20reports/2020%20holiday%20season%20navigating%20shopper%20behaviors%20in%20the%20pandemic/periscope-2020-holiday-season-navigating-shopper-behaviors-in-the-pandemic.pdf?shouldIndex=false
https://www.thinkwithgoogle.com/intl/en-154/consumer-insights/consumer-journey/retail-shopping-winter-holiday-season/
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https://www.salesforce.com/news/press-releases/2021/01/12/all-wrapped-up/
https://www.salesforce.com/content/dam/web/en_us/www/documents/research/salesforce-state-of-the-connected-customer-4th-ed.pdf
https://www.prnewswire.com/news-releases/salesforce-reveals-2020-was-the-biggest-holiday-season-ever-for-digital-sales-up-50-percent-year-over-year-to-1-1-trillion-globally-301206117.html
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https://home.barclaycard/press-releases/2018/04/Retailers-losing-out-on-18bn-each-year-through-Surf-and-Turf-online-shopping-trend/
https://trinity.one/insights/user-experience/page-speed-conversion-2019-statistics/
https://www.businessinsider.com/retail-companies-enable-frictionless-transactions-2021-5
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https://www.mckinsey.com/~/media/mckinsey/business%20functions/marketing%20and%20sales/periscope/insights/survey%20reports/2020%20holiday%20season%20navigating%20shopper%20behaviors%20in%20the%20pandemic/periscope-2020-holiday-season-navigating-shopper-behaviors-in-the-pandemic.pdf?shouldIndex=false
https://learn.segment.com/state-of-personalization-2021/
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https://martechseries.com/mobile/mobile-marketing/e-commerce-and-mobile-commerce/consumer-study-reveals-shocking-shift-attitudes-towards-fraud-post-lockdown/

TR RERE - RUT—>—XZEINT T 09

N Ty ENN B AT

7R

BATOtER&FZE L TENI Y R—

<— 1 h—

S

i

AR

FERETEZET O RUT

—2 a3y I =X VPDT SV RERMEZEH. T L7y ICOR

\FAZEMNTEET, RUT
WS HEDH 42% 1819 D78

S—=AVNTIENRRI—TR—

NI

NERBIIERE LTEBLEDLD

DTS5 MB1THETICEZED20% BT Tlcoas> R avEe sy

ZiRe. KUT
RHRICE R IT 2B H DL LVD

HARFBED DFRERZHTICIFAMEY — I 2B e 5N ERE
TYo b T v I DEMICTHDWIE TIBDRDICRATA I
—BEREA VT IZBRIELLD, ATV DEWVELERA
IFHETH B e mMER L T AR— M B ICER A BRI
AR TIBLDICLET, ZLD/NGEZEERICEST. BENEIE
AZVINBEDT Ly v—EMNFBEBRL R ) T—o—X >
DEZDENMICHTIGT S LETRIIBEER T, Flcs BRICTILIH—
EADF T > w5250 KOPRWICHR—LE2EETES
FOICBRDET BEDNSDEVEHOED 35% L EHN FAQ AL
T A2—0a T TEFNICEIE TS EAAIEETT %,
BEHEBEED 0% IFHRAZI—HR—rDIBEHE(ICHHK TS L
DHLINTHT—ERZHFTCEWSIT—XHHETVET

S—AVDBAZRBLTVWET S DED.SID
LTI,

FL<HBEBMNEHLEITH L TATLRBE TS T BF ¥ bRy
NI, RO R—hEBRE RS T EN TIZEANMROS
WFER T, RIS R T =2 =XV OZITHAIC 24 B H 7R —
NETRERTF v MRV N EBAT R AREZY—H—E XD ZERE
BTmRAISBIBTETET % Klea A>T DF Ly IR—R
3. D ESHNERIBREEDDIZODNENLFETHHD
9, BENML BB ABE IS 2 —> a3 alEaahtEs
Ty RZEIF 2021 F DR T —EE DT R— b EEITH RIS
G CEBELDICBDET, THIC. TFAMCAYE—URYE BBE
NFOF v TEEEDI VT =X gL SEDR
)7 —>—X > TOREEmEEMRMEIXM ETETETL LD,

15. Zendesk. Best practices to prepare for a busy season. 20214  16. Big Commerce. Use Customer Service Tools to Increase Your Holiday AOV. 2020 £,



https://support.zendesk.com/hc/en-us/articles/360002069148-Best-practices-to-prepare-for-a-busy-season
https://www.bigcommerce.com/blog/holiday-customer-service/#use-customer-service-tools-to-increase-your-holiday-aov
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https://www.paypal.com/jp/business

