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' bRIESHISPE, ARETSIANFAMEESE RS EERIE 2021942810 BE 3 A 10 AHAREYS, 1. Statista, Australia: Gross domestic product (GDP) in current prices from 1985 to 2025, 2020 £=10 A, IMF B%&:82& (1985 &% 2020 )
5. Statista, Active internet users as percentage of the total population in Australia from 2015 to 2021, 2021 5 2 B, #i3&H We Are Social & Hootsuite BIEHE IRt (2015 FZE 20214) 6. Statista, Smartphone penetration rate as share of the population in Australia in 2017 with a forecast until 2025, 2020 & 9 H 7. OECD, Purchasing Power Parities (PPP) GE1Z), 20214
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https://www.statista.com/statistics/263573/gross-domestic-product-gdp-of-australia/
https://www.abs.gov.au/
https://www.statista.com/outlook/dmo/ecommerce/australia-oceania#revenue
https://www.jpmorgan.com/europe/merchant-services/insights/reports/australia-2020
https://www.jpmorgan.com/europe/merchant-services/insights/reports/australia-2020
https://www.statista.com/statistics/680142/australia-internet-penetration/
https://www.statista.com/statistics/321477/smartphone-user-penetration-in-australia
https://data.oecd.org/conversion/purchasing-power-parities-ppp.htm
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https://www.paypal.com/webapps/mpp/ua/useragreement-full
https://apfmag.mdmpublishing.com/2019-20-australias-worst-fire-season-on-record/
https://www.theguardian.com/world/2020/sep/02/global-report-australia-suffers-record-gdp-fall-as-us-deals-real-blow-to-global-vaccine-effort
https://www.reuters.com/article/us-australia-economy-gdp-idUSKCN2AV02X
https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/survey-australian-consumer-sentiment-during-the-coronavirus-crisis
https://www.jpmorgan.com/europe/merchant-services/insights/reports/australia-2020
https://www.jpmorgan.com/europe/merchant-services/insights/reports/australia-2020
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1. McKinsey & Company, Survey: Australian consumer sentiment during the coronavirus crisis September 2020, % McKinsey & Company COVID-19 Australia Consumer Pulse Survey &, BB AER 2020 F9 A 4 HE 7 BiEETT, TAAES 814 A, BEITIE R I,
LEEE 18 s A ERVEERERIN A 2. IBIS World, Buy Now Pay Later: A new retail dynamic has everyone’s attention, 2020 £ 7 B 13 H 3. Reserve Bank of Australia, Developments in the Buy Now, Pay Later Market, 202143 B 18 H 4. Australia Post, Inside Australian Online
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https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/survey-australian-consumer-sentiment-during-the-coronavirus-crisis
https://www.ibisworld.com/blog/buy-now-pay-later-a-new-retail-dynamic-has-everyones-attention/61/1131/
https://www.rba.gov.au/publications/bulletin/2021/mar/developments-in-the-buy-now-pay-later-market.html
https://auspost.com.au/content/dam/auspost_corp/media/documents/2020-ecommerce-industry-report.pdf
https://auspost.com.au/content/dam/auspost_corp/media/documents/2020-ecommerce-industry-report.pdf
https://apfmag.mdmpublishing.com/2019-20-australias-worst-fire-season-on-record/
https://www.cavill.com.au/wp-content/uploads/2020/11/Cavill_conscious_consumer_report_15_nov_FINAL.pdf
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https://www.statista.com/topics/2045/internet-usage-in-brazil/
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https://www.statista.com/statistics/263769/gross-domestic-product-gdp-in-brazil/
https://www.worldometers.info/world-population/brazil-population/#:~:text=Brazil%202020%20population%20is%20estimated,year%20according%20to%20UN%20data.
https://www.statista.com/outlook/dmo/ecommerce/brazil
https://www.jpmorgan.com/merchant-services/insights/reports/brazil-2020
https://www.jpmorgan.com/merchant-services/insights/reports/brazil-2020
https://www.statista.com/forecasts/292757/brazil-internet-user-penetration
https://www.statista.com/forecasts/625406/smartphone-user-penetration-in-brazil
https://data.oecd.org/conversion/purchasing-power-parities-ppp.htm

B - &t

1£ 2020 FRIZHEPREL R, EFE

% N4 E42{E (GDP)

T 41%', EEFREEE KA LA AIRIELE,

BFHOHEERTREFEER

IEAN, FERNTEEER, BAH D EBAEEEIMTE
2020 FEH T H R AR EEY) 5203

=5, BAREE HEEHEIERYNESEERH
Wi, PR E ESERGE R, Wt BN HE R
IEE—IE R AR IKERBEREE AR . =0
—BVLHEEY 2021 FRUEIZEER, MASS D HEE I
HEEENMFHIRRE N FEFAICE LR,

HEFHRECAEERT, REEBHEENXS
R, 78% BVAE LN RBS B RBEE TR, TEN
e, TR EERFNERENE—EE

1. Reuters, Brazil GDP drops 4.1% in 2020, COVID-19 surge erodes rebound, 202138 3 H 2. The World Bank, Brazil

3. McKinsey & Company, Survey: Brazilian consumer sentiment during the coronavirus crisis, 202141 B 5 H, COVID-19 Brazil Consumer
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https://www.reuters.com/article/us-brazil-economy-gdp/brazil-gdp-drops-4-1-in-2020-less-than-forecast-idUSKBN2AV1FZ
https://data.worldbank.org/country/BR
https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/survey-brazilian-consumer-sentiment-during-the-coronavirus-crisis#
https://www.jpmorgan.com/merchant-services/insights/reports/brazil-2020
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https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/survey-brazilian-consumer-sentiment-during-the-coronavirus-crisis
https://www.jpmorgan.com/merchant-services/insights/reports/brazil-2020
https://www.statista.com/statistics/1167257/brazil-ecommerce-enterprises-social-networks/
https://www.statista.com/statistics/779332/black-friday-e-commerce-sales-revenue-brazil/
https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/survey-brazilian-consumer-sentiment-during-the-coronavirus-crisis
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https://www.jpmorgan.com/merchant-services/insights/reports/brazil-2020
https://www.statista.com/statistics/779332/black-friday-e-commerce-sales-revenue-brazil/
https://www.statista.com/statistics/779332/black-friday-e-commerce-sales-revenue-brazil/
https://www.statista.com/statistics/780743/black-friday-e-commerce-sales-category-brazil/
https://www.statista.com/statistics/780774/black-friday-e-commerce-checkouts-share-category-brazil/
https://www.statista.com/statistics/780774/black-friday-e-commerce-checkouts-share-category-brazil/
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https://www.statista.com/statistics/263770/gross-domestic-product-gdp-of-china/
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