
More about Fraud Protection

Less friction. 
More spend. 
Customers have less tolerance to friction when 
buying online than ever before. To capture sales 
and keep customers coming back for more, you 
need a fast and simple checkout experience. 
With the PayPal Checkout button, you’ll stand 
out from the crowd with a fast and secure way 
for your customers to pay.

The opportunity.

There are 3.78 billion 
online shoppers 

worldwide.1

That's 48% of the 
world's population 
shopping online.1

Yet the e-commerce
conversion rate is 

only 1.77%.2

Some insights.

of consumers are less 
likely to shop with 
merchants offering a 
long and confusing 
checkout process.3

of shoppers will 
abandon your store if 
they don’t find their 
preferred payment 
method.4

51%30%
of PayPal customers 
abandoned a purchase 
when PayPal was not 
available.5

of consumers are 
less likely to make a 
purchase if they have 
security or trust issues
at checkout.3

How online shoppers behave worldwide: 

The solution.
With the PayPal Checkout button you can:

Reduce cart 
abandonment and 
drive more sales.

Improve trust 
and security.

Drive more 
repeated purchases.

Adding the PayPal 
Checkout button makes 
the checkout process

43% faster.

74% of consumers 
trust PayPal to keep 
their financial 
information secure.7

Consumers are 54% 
more willing to buy when 
a business accepts 
PayPal, especially in 
unfamiliar situations.8

Consumers are 3.8x 
more likely to convert 
and complete their 
purchase  when you 
accept PayPal.9 

8% increase in repeat 
online purchases by 
customers using 
PayPal from the 
same merchant. 8

It's that simple. 

Add the PayPal Checkout button 
to your online shop today.
Connect with our expert team to find out more: 
www.PayPal.com/UK/Checkout-Button
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Simplify your checkout 
and enhance your 

customer experience.

https://www.paypal.com/uk/checkout-button

