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We're here to help your business thrive in an ever-changing world.

Contact your Customer Success Manager to learn about all the ways we can help you achieve your 2023 goals.

'TRC online survey commissioned by PayPal in April 2021 involving 5,000 consumers ages 18+ across U.S., UK, DE, FR, AU (among Millennial & Gen Z BNPL users (ages 18-40), U.S. (n=214), UK (n=258), DE (n=262), AU (n=369), FR (n=157).

*Checkout conversion measured from the point at which the customers start to pay.
2Nielsen, commissioned by PayPal, July 2020 to September 2020 of 15,144 U.S. consumers to understand and measure the impact that PayPal has for U.S.-based LE merchants across different verticals.

3PayPal Internal Data. June 2020.
“PayPal Q4 and FY 2020 internal data.




