
It’s easy to think of online and mobile fundraising as one thing – and real‑world 
events as something else entirely. But in today’s wireless world, if you’re not 
using mobile technology to make your live events and online fundraising 
smoother, more dynamic, and more profitable, you’re missing out. Never fear – 
we’ve got ideas to help make mobile technology work for you.

Five tips for bringing mobile technology to 
your events.
The good news: You’ve already got powerful mobile tools at your command, 
and event attendees are eager to participate in the mobile experience. 
Here are ways to use mobile technology to help make your next event even 
more successful.

• Build in mobile capability from the start. Make sure all online event 
info – especially registration – is mobile optimized. Take advantage of online 
fundraising solutions that offer mobile capabilities and tie in with the mobile 
devices you’re already using.

• Use mobile tools for onsite payments. Credit‑card readers (like 
PayPal Here™) plus mobile applications turn your phone or tablet into a 
mobile payment station. Use them to accept payments for fundraising items, 
live auction payments, and donations.

• Try new payment tools. Readers are only the beginning. Make it even 
easier for attendees to donate on the spot with tools such as text‑to‑give, 
dial‑to‑web, and QR codes.
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• Make auctions fun and more profitable. Combine auction services like 
Bidding for Good and payment acceptance tools such as PayPal Here to 
mobile‑enable payment collection at real‑world auctions. Mobile tools can 
let guests bid by phone for near‑instant satisfaction – and help you send out 
live updates to generate urgency.

• After the event, use mobile tools to stay engaged with guests. Many 
providers offer tools that let you send thank‑you notes, post pictures, 
request feedback, and share successes via social media – all great ways to 
stay in their minds and build long‑term relationships.

More ways to go mobile, at events and otherwise.
Depending on your organization’s focus and size, one or more of these may be 
a good fit for your fundraising strategy.

• Mobile apps. Apps work best for large nonprofits with a lot of regularly 
updated content, or for organizations – for example, the Red Cross – whose 
tools and services are core to their identities.

• Responsive sites. Responsive sites, which optimize to fit the user’s device 
and screen size, are the de facto standard for modern web design. When 
it comes time to update your site, make sure it’s built to work on all kinds 
of devices.

• SMS and text-to-give. Mobile text campaigns can put your message front 
and center, prompting in‑the‑moment giving. Building up a database of 
mobile numbers takes time and resources, but the results can be significant.

• QR codes. Users use an app to scan these black‑and‑white codes, and 
receive more information about a cause or event. While it imposes an extra 
step, the trend can be a good way to reach young, tech‑savvy audiences.

For more smart ideas about creating successful events, download Network for 
Good’s free guide, 7 Steps to Make Your Fundraising Event a Great Success!

PayPal and Network for Good: A strong mobile 
partnership
PayPal and Network for Good work together to help nonprofit organizations 
communicate with donors where they are, through the devices they use every 
day. PayPal processed more than $5.7 billion in donations in 2013, and is 
currently used by more than 400,000 nonprofit organizations in the U.S. and 
Canada. Network for Good, a leading platform for online giving, has processed 
over $1 billion for more than 100,000 nonprofits. Together, they help nonprofits 
reach more donors, optimize online donations, and take advantage of 
mobile fundraising.
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