
When it comes to using technology for nonprofit donations, it can sometimes 
seem like email has been eclipsed by newer, more exciting tools. But 
even though today’s fundraising spotlight might shine more brightly on 
mobile fundraising, email remains an important donor outreach and 
communications tool.

In fact, the rise of smartphones and tablets has made email more important 
to your fundraising, not less. The key to getting the most out of both 
technologies? Commit to thinking mobile when it comes to email outreach.

Mobile, ready or not.
Today, almost two thirds of all emails – 65%, to be exact – are read on mobile 
devices. That breaks down to 49% read on smartphones and 16% on tablets, 
with the remainder read on desktop or laptop computers.1

Optimize for mobile to boost email viewing.
Unfortunately, many nonprofits fail to optimize their emails for mobile viewing – 
a lapse likely to cost them dearly. A full 75% of respondents to one 2013 
survey reported that they were “highly likely” to delete an email if they can’t 
read it on a smartphone. The effect was seen across all age groups, with 88% 
of consumers ages 18 to 30 – and 66% of those over 60 – reading emails on 
their smartphones.
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Five tips for smart mobile emails.
If you’re not optimizing your fundraising emails for mobile viewing, you’re losing 
out. A few tips:

• Keep it simple. Small screens demand clean, simple design to increase 
readability. Avoid multicolumn layouts that force readers to zoom or scroll. 
Keep typefaces readable and images, if any, small and quick to load.

• Streamline content. Long emails don’t get read on mobile devices. Get to 
the point and close with a call to action. Use buttons as well as in-text links 
to encourage recipients to go to your website for more detail. 

• Make it easy. Enable donors to give directly from each email – add a 
PayPal Donate button for one-click access to your donation flow.

• Be smart about choosing partners. Choose an email service provider 
that supports mobile-friendly email templates. Make sure that third-party 
vendors are mobile-optimized. For example, email marketing provider 
Constant Contact is integrated with Network for Good’s DonateNow online 
fundraising tool, and can help you send mobile-friendly emails that point 
donors to mobile-optimized donation pages.

• Preview and test. Get it right before you send. Your email templates should 
be previewed on multiple mobile browsers, as should every email you 
send out.

PayPal and Network for Good: A strong mobile 
partnership
PayPal and Network for Good work together to help nonprofit organizations 
communicate with donors where they are, through the devices they use every 
day. PayPal processed more than $5.7 billion in donations in 2013, and is 
currently used by more than 400,000 nonprofit organizations in the U.S. and 
Canada. Network for Good, a leading platform for online giving, has processed 
over $1 billion for more than 100,000 nonprofits. Together, they help nonprofits 
reach more donors, optimize online donations, and take advantage of 
mobile fundraising.
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