THE 2018 SMALL-BUSINESS RESOLUTIONS CHECKLIST.

Planning to grow your business this year? Learn how
with tips from other successful small businesses.

RESOLUTION #1:

Talk to customers more often.
“Ask customers a couple of questions whenever you’re on the phone – or through
email. It’s useful to find out their pain points, what products they’re looking for,
and how they found out about you.”
– MICHELLE ELLIS
Owner of beach-inspired furniture retailer Cottage & Bungalow

RESOLUTION #2:

Exchange products for publicity.
“We went to trade shows and college campuses and gave out free products in
exchange for people posting about us on Instagram and Twitter. That’s essentially
free marketing for us. It’s just giving away the cost of the product.”
– PAUL GOODMAN
Co-founder of jewelry company Pura Vida

TIP:

Make sure to share your social handles with recipients so
they can tag your business when they post. And, check out
the Federal Trade Commission’s website for requirements
for influencer marketing.

RESOLUTION #3:

Meet face to face with customers.
“Get out and learn from your customers. We went to craft fairs to sell our first
product – an apron printed with cooking measurement conversions. Some shoppers
thought it was a great idea, but explained that they didn’t wear aprons. Based on their
feedback, we developed a new item: kitchen towels with measurement conversions.”
– STEPHANIE RENSING
Co-founder and co-creator of unique kitchen products at The Smart Baker

RESOLUTION #4:

Share your story.
“Our story is very important to us – it’s not simply a sales tactic or a marketing
angle. Next year, we’ll be pushing out the idea of an all-natural lifestyle for
the average person.”
– MEREDITH YOUNG
COO of grooming products company Mountaineer Brand

TIP:

A PayPal Working Capital* business loan makes it easier
for your business to get access to funding. There’s no
credit check when you apply – and if you’re approved,
you’ll get your funds in minutes. Learn more.

RESOLUTION #5:

Use visuals to build your social media following.
“We’re going to do more frequent photo shoots, and make sure everything
is styled to our perspective. We’ll post on Instagram so we get the most
out of every new product release.”
– ANNA WALLACK
Founder and creative director of children’s clothing and toy company Misha & Puff

RESOLUTION #6:

Explore complementary markets and partners.
“In a very competitive business like chocolate, it’s hard to distinguish yourself
from industry competitors. We market our chocolate to restaurants and wineries –
companies that may want to sell chocolate alongside their own wares. There’s a lot
we can offer each other in growing our businesses.”
– ADAM POTTER
Owner, chocolatier, and conservationist at Puna Chocolate

LEARN MORE.

For more business resolutions and tips to
help grow your business in 2018, visit our site.
Article is provided for informational purposes. You should always seek independent advice before making any business decision.
* PayPal Working Capital is subject to credit approval, as determined by the lender, WebBank, Member FDIC. To apply for
PayPal Working Capital, your business must have a PayPal business or premier account for at least 90 days and process between
$15,000 (or for premier accounts $20,000) and $20 million within those 90 days or within any time period less than or equal to 12 months.
PayPal sales include processing on PayPal Express Checkout, PayPal Payments Standard, PayPal Payments Pro, and PayPal Here.

