
THE  GLOBAL  CROSS - BORDER 
REPORT SHOWS MIDDLE-EAST 
AS ONE OF THE REGIONS WITH 
THE   HIGHEST   INCIDENCE  OF 
CROSS-BORDER ONLINE SHOPPERS

IN 31 COUNTRIES, TO UNCOVER
OPPORTUNITIES FOR CONSUMERS
IN THE WORLD’S  COMMERCE 
REVOLUTION.

MIDDLE-EAST AS ONE OF THE REGIONS WITH THE 
HIGHEST INCIDENCE OF CROSS-BORDER ONLINE 
SHOPPERS - MAIN DRIVERS FOR UAE ONLINE SHOPERS;   

THE RISE OF MOBILE COMMERCE IN THE UAE

FORECAST GROWTH 
IN MOBILE SPEND 
BETWEEN 2018 AND 2019
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ON BEHALF OF PAYPAL, IPSOS INTERVIEWED A REPRESENTATIVE QOUTA SAMPLE OF C.1000-2000 (34,052 IN TOTAL)
ADULTS (AGED 18 OR OVER) WHO USE AN INTERNET ENABLED DEVICE* IN EACH 31 COUNTRIES.

INTERVIEWS WERE CONDUCTED ONLINE BETWEEN 13TH MARCH AND 1ST MAY 2018.

4TH ANNUAL UAE REPORT
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