P payPal

4TH ANNUAL UAE REPORT

THE GLOBAL CROSS - BORDER
REPORT SHOWS MIDDLE-EAST
AS ONE OF THE REGIONS WITH
THE HIGHEST INCIDENCE OF
CROSS-BORDER ONLINE SHOPPERS

34,000

CONSUMERS

IN 31 COUNTRIES, TO UNCOVER
OPPORTUNITIES FOR CONSUMERS
IN THE WORLD’S COMMERCE
REVOLUTION.

UAE CONSUMERS CONTINUE TO
INCREASE THEIR ONLINE SHOPPING

2018 81%

_ 2016

68%

i

teeeeeeee
TrErErTaY
A

THE FUTURE OF ONLINE SPENDING

MIDDLE-EAST AS ONE OF THE REGIONS WITH THE
HIGHEST INCIDENCE OF CROSS-BORDER ONLINE
SHOPPERS - MAIN DRIVERS FOR UAE ONLINE SHOPERS;
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ONLINE SPENDING CONTINUES

3

AED BY END

BILLION %

PAYMENT IS
TO GROW IN THE UAE, SECURE WAY CONVENIENT
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OF 2018 THE RISE OF MOBILE COMMERCE IN THE UAE
FORECAST GROWTH
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U S E D F O R HAVE USED EACH DEVICE FOR MAKING

CROSS_ BORDER CROSS-BORDER PURCHASES)

HAVE MADE A CROSS-BORDER PURCHASE
IN EACH CATEGORY IN THE PAST
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CLOTHING/ COSMETICS TOYS & SMARTPHONES ~ TABLETS (Sihcl)\ﬁgglji\g/
APPAREL & BEAUTY HOBBIES

REASONS FOR SHOPPING FROM TOP IMPORT MARKETS

(% OF ONLINE SHOPPERS FROM EACH MARKET WHO GIVE EACH REASON FOR DOING SO)

1. ’\v USA @5 6% %6% dgEg\l:TEMS

BETTER HIGHER
PRODUCT QUALITY NOT AVAILABLE

PRICES OPUCT QU INHOME COUNTRY

68" 30" 29"
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BETTER AFFORDABLE BETTER

PRICES SHIPPING QUALITY
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